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Abstract
Internet Aesthetics are personal styles that are curated, instantiated,
and remade on social media through collections of art, fashion, sen-
sory experiences, literature, and media to communicate and share
lifestyle narratives. BIPOC users often use Internet Aesthetics on
TikTok as identity-making tools. However, they may experience al-
gorithmic symbolic annihilation in which the platform neglects the
existence of BIPOC in particular Internet Aesthetics, reducing their
agency over their online identity-making. Using semi-structured
interviews, we identify how BIPOC users understand Internet Aes-
thetics and what strategies BIPOC use to engage with them on
TikTok. We discuss how BIPOC users apply algorithmic folk the-
ories and offline strategies to resist symbolic annihilation while
engaging in identity-making by extracting joy and meaning from
Internet Aesthetics. We also model the uncertainty BIPOC users
face around experiencing symbolic annihilation using the concept
of microaggressions and give guidance on designing tools to ad-
dressing this phenomenon.

CCS Concepts
•Human-centered computing→ Social media; Social recom-
mendation; Empirical studies in HCI ; • Social and professional
topics→ Race and ethnicity.
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1 Introduction
Social media replicates and reproduces racialized ideologies and
structures from the offline world (e.g., racialized algorithmic bias
[48]), resulting in vastly different but frequently obscured expe-
riences for different users [49]. Black, Indigenous, and People of
Color (BIPOC) Internet users navigate digital spaces in distinct
ways, from adjusting what they share and self-presentation (e.g.,
as described by the Identity Strainer Theory 1 and the rise of al-
gospeak 2 language [34, 38]) to creating meaningful communities
online (e.g., the establishment of Black Twitter3 as a site of Black
discursive identity [12]). Researching how BIPOC interact with the
Internet allows us to both uplift how they use this technology to
flourish as well as deconstruct oppressive racial structures online
[66]. In this study, we extend a formal concept of Internet Aes-
thetics (sometimes referred to as Aesthetics4.) to an HCI context,
defining them as personal styles that are curated, instantiated, and
remade on social media through collections of art, fashion, sensory
experiences, literature, and media to communicate and share lifestyle
narratives. With foundations in subcultures, Internet Aesthetics are
enjoyed among many social media users as immersive and often ro-
mantic guides for lifestyles, fashion, and personas that are typically
situated in a particular time period. Individuals may engage with
Internet Aesthetics both offline and online by curating moodboards
(e.g., collecting images of gothic university architecture for a Dark
Academia Aesthetic Pinterest board), wearing clothes that evoke an
Internet Aesthetic (e.g., wearing a tweed blazer that aligns with the
Dark Academia Internet Aesthetic), or engaging in other activities
aligned with an Internet Aesthetic (e.g., reading classical philoso-
phy to evoke the Dark Academia Internet Aesthetic). We focus on

1Identity Strainer Theory is a folk theory that describes how users understand TikTok’s
algorithm as distributing content based on social identity, privileging certain identities
as valuable and “deserving of visibility” [34].
2Algospeak entails users on social media “intentionally altering or substituting words
when creating and sharing online content”, typically to evade censorship by social
media algorithms[38].
3Black Twitter refers to the Black Community on Twitter, now known as X, inwhich the
number of African Americans using Twitter "[exceeded] demographic representation"
[12].
4Internet Aesthetics or Aesthetics are distinct from Aesthetics of the Internet that deal
with the visual style of the Internet itself; Internet Aesthetics are named so because
they are created and presented on the Internet, but refer to personal styles
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the emerging phenomenon of Internet Aesthetics as a medium to
examine racialized dynamics in a digital American context, as well
as how BIPOC users adapt, appropriate, and repurpose platform
affordances and popular content formats to serve their own goals.

Internet Aesthetics have been frequently discussed in main-
stream media as well as more formally studied in Communication
and Media studies and English [26, 54] [33, 82], but there has been
less formalized focus on this phenomenon in HCI. Through this
work, we provide theoretical contributions to the field of HCI by ex-
panding upon knowledge of digital identity-making and racialized
structures of social media. Founded in these theoretical contribu-
tions, we also offer framing for how future researchers, designers,
and engineers might imagine and design systems that account for
the manifestations of racialized social structures and injustice iden-
tified through our work.

Internet Aesthetics were popularized on TikTok in the main-
stream in the United States during the beginning of the COVID-19
Pandemic in 2020 [1, 30]. Since then, hundreds of Internet Aesthet-
ics have proliferated, shaped through the accelerating rise and fall
of various social media trends [56] while simultaneously promoting
an equal-opportunity narrative that "anyone" can engage in Inter-
net Aesthetic trends whether for fame and fortune via the content
creator economy (i.e., using Aesthetics as a "personal brand" for
content [81]) or just the fun of participating socially [30]. Some
Internet Aesthetics serve as flash-in-the-pan viral moments that are
briefly popular and have viral mass participation (e.g., Mob Wife
[55] or Barbiecore [29]) while others are perhaps more long-lasting
(e.g., Dark Academia or Clean Girl 5). Many Internet Aesthetics
have offline parallels and origins in subcultures that predate the use
of Internet Aesthetics as an organizing principle for online personal
style. Similarly to subcultures, Internet Aesthetics allow individu-
als to make sense of themselves while also offering digital means
of sensemaking through processes of organization via algorithmic
curation and co-production with both algorithms and other users.

Internet Aesthetics have become a vital source of identity devel-
opment and expression that allows for a vivid, multi-dimensional
sense of self, whether embedded in one’s style or hobbies. For ex-
ample, the Indie Sleaze Aesthetic draws from mid-2010s Tumblr
culture with a focus on a gritty, rebellious persona that involves
listening to alt music popular in the mid-2010s (e.g., the Arctic
Monkeys or The Strokes) and partying in grungy party clothes like
ripped tights and shorts [39]. However, many popular Internet Aes-
thetics have fielded criticism for being exclusionary towards certain
racial groups, engaging in cultural appropriation, and promoting
unrealistic beauty standards for women [1, 17, 55]. Although In-
ternet Aesthetics have potential as a prominent identity-making
tool, they can also perpetuate oppressive racialized social structures.
Research on the impact of Internet Aesthetics is nascent and we
seek to investigate how marginalized racial groups use them as a
form of self-expression and identity development.

In this study, we explore how BIPOC engage with Internet Aes-
thetic content on TikTok motivated by frameworks describing
the racialized nature of the Internet and online identity-making
[5, 34, 40, 48]. In particular, we ask the following research questions:

5Refer to 2.1.3 for descriptions of the Dark Academia Aesthetic and Clean Girl Aesthetic

RQ1: How do Black, Indigenous, and other People of Color (BIPOC)
on TikTok interact with Internet Aesthetics?

RQ2: What strategies do BIPOC use to navigate Internet Aesthetics?

In our study, we conducted semi-structured interviews (n = 15)
and used informed grounded theory methodology [65] to find that
TikTok users had a range of strategies to adopt Internet Aesthetics
into their lives. We also rely upon the concept of algorithmic folk
theories, lay theories that users form to describe and prescribe their
interactions with algorithms [25], to identify various strategies that
users have for shaping their curating their Internet Aesthetics on
TikTok. Some strategies involved using folk theories that directly
dictated interaction with content on TikTok, and some strategies
focused on offline enactment of and engagement with Internet
Aesthetics. We argue that it is vitally important to study TikTok’s
design and functionality, as well as its role in mediating cultural and
social structures. Investigating social and cultural phenomena on
TikTok is undoubtedly a significant part of capturing our current
stage of sociotechnical development as a society.

We also draw from critical theories of race and technology
[5, 12, 46, 48, 49] and theories of online identity-making [34, 40] as
lenses to further analyze our findings. We found that some partici-
pants sought to resist aspects of Internet Aesthetics that re-created
harmful social structures and engage more with aspects of Internet
Aesthetics that brought them joy and informed identity-making,
and were ultimately able to shape their Internet Aesthetics to their
needs. We provide guidance on designing for a more just Internet
Aesthetic experience for BIPOC, and feed design that accounts for
folk theories and Internet Aesthetics.

2 Related Work
2.1 Internet Aesthetics and Subcultures
Research on Internet Aesthetics is emerging, thus we draw from
prior work on subcultures to examine how they draw individuals
towards specific, often niche interests and practices.

2.1.1 Origins of Internet Aesthetics. As previously mentioned, we
define Internet Aesthetics as personal styles that are curated, in-
stantiated, and remade on social media through collections of art,
fashion, sensory experiences, literature, and media to communicate
and share lifestyle narratives. Individuals curate and participate in
Internet Aesthetics by creating content representing an Aesthetic,
interacting with Aesthetic content on social media and other digital
spaces, adapting Aesthetic styles in their fashion or decor both
online and offline, or engaging in activities related to the lifestyle
narratives communicated by Internet Aesthetics (e.g., baking bread
to participate in the cottagecore Internet Aesthetic). These activi-
ties and spectrum of engagement distinguish Internet Aesthetics
somewhat from subcultures, as individuals need not be publicly
and physically identifiable by the Internet Aesthetics that they
gravitate towards. Similarly to Transgender individuals who use
face filters for gender identity exploration in Brewster et al.’s work
[11], Internet Aesthetics may provide a low-stakes opportunity for
individuals who are exploring personal styles.

Internet Aesthetics are an evolution of subcultures in a fast-paced
digitally-focused context characterized more through fluidity and
messy definitions. An Internet Aesthetic’s content inclusion criteria
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can vary according to each individual, resulting in differing and at
times contradictory perceptions of the same Aesthetic [30], yet are
co-produced by other a platform’s algorithm and other users. The
messiness and flexible definitions afforded by Internet Aesthetics
allows for identity play by lowering the barrier for participation and
encouraging users to explore before engaging in more structured
communities.

Many media sources point to Tumblr, a social media and blog-
ging platform popularized during the early 2010s, as the origin of
Internet Aesthetics [32, 44, 64]. Tumblr played a significant role
in developing digital subculture engagement, allowing users to ex-
plore social critiques and theories including feminism, queer theory,
antiracism, and postcolonialism alongside and often through niche
communities and interests within its counterpublic space [43]. As
a cross-section of identity play through fandom and niche interests
and of knowledge and informal education, Tumblr provided an apt
environment for Internet Aesthetics to grow [43].

Internet Aesthetics rose to mainstream popularity in 2020 on
TikTok during the COVID-19 Pandemic [35] [82] and have since
grown in other parts of the Internet. There is also an ’Aesthetics
Wiki’ page on Fandom, a website that draws from Wikipedia’s for-
mat to provide a space where various fan communities can create
community-driven pages [68]. The Aesthetics Wiki currently has
over 1,000 articles on their page detailing various Aesthetics and top-
ics related to Aesthetics. More recently, various mainstream brands
have co-opted Aesthetics to promote their brands or products. For
example, Pinterest encouraged potential users to “find [their] Aes-
thetic” [51] in a recent ad campaign that shows a young woman
falling through an Alice in Wonderland-esque rabbit hole floating
past Pinterest posts related to various Aesthetics [51]. Makeup re-
tailer Sephora’s website has a ‘Clean Girl’ page that lists makeup
and skincare products to attain the Clean Girl Aesthetic [58]. Brands
have also increasingly devoted funding towards social media in-
fluencers who also use Aesthetics to promote various sponsored
products.

There is a limited body of academic work that focuses on Internet
Aesthetics within the field of HCI, nearly all of them focusing on par-
ticular Internet Aesthetics, such as Cottagecore or Dark Academia.
We draw from literature in Communications and Media Studies, as
well as English, to ground our ideas of Internet Aesthetics while
incorporating ideas from Human-Computer Interaction. Yöndem
[82] similarly characterized Internet Aesthetics as referring to style
and atmosphere "associated with online trends and communities"
[82]. Hur [33] characterizes what we refer to as Internet Aesthetics
in terms of "Online Aesthetic Narratives" which are "the collection
of media artifacts...that curate an archetype on the Internet based
on shared interests, values and consumption." We argue that study-
ing Internet Aesthetics is a significant and worthwhile endeavor
because they are important tools for identity-development that are
heavily mediated through social media platforms.

2.1.2 Subculture Theory. The history of subcultures and subcul-
ture theory is important to understanding the offline origins of
Internet Aesthetics and contextualizing their role in digital identity-
development. Internet Aesthetics are somewhat distinct from sub-
cultures because of their digital origins and current lack of formal
identity, but the role of Internet Aesthetics in identity making is

largely aligned with subcultures. Subculture theory originated as a
means of studying youth culture as it diverged from mainstream
culture, initially defining subcultures as groups that are "distinct
from but related to the dominant culture" [6, 7]. The scholarly per-
spective on subcultures evolved to theorize that youth were using
various modes of expression such as fashion and music to push
back against a dominant, ruling class culture [6, 8]. Fashion was a
primary way for subculture participants to identify themselves with
a particular group while rejecting social norms, such as the use of
safety pins and ripped clothing to characterize oneself as punk and
"[signifying] socio-economic dislocation of Britain [post-WorldWar
II]" [6]. Alternatively, some scholars argued that subcultures were
a means for youth to explore identity and personal taste away from
the mainstream utilizing newfound spending power [6, 8]. There
is tension between two major characterizations of subcultures as
niche collective consciousness that resists mainstream society or
as a material means of developing taste and style [8, 53].

Internet Aesthetics raise the same conflicts between how people,
especially young people, develop their identities, explore their social
positions, and gravitate towards cultural objects. Internet Aesthetics
reflect the progression in how we explore and understand ourselves
using digital platforms and communities [30], rooted in this existing
movement of self-expression.

2.1.3 Popular Internet Aesthetics. The Dark Academia Aesthetic
[1] is a broadly known Internet Aesthetic that shot to popularity
through TikTok during the COVID-19 Pandemic starting in 2020
[1]. The Dark Academia Aesthetic tends to situate itself in the late-
1800s to mid-1900s, capturing a moody and intellectual atmosphere
of gothic architecture, a tweed-centric wardrobe, and university
students immersed in their studies (Figure 1).

Figure 1: Two TikTok posts tagged ’dark academia’ represent-
ing the Dark Academia Aesthetic.

The Cottagecore Aesthetic similarly grew in popularity during
the COVID-19 Pandemic [10]. Cottagecore focuses on escape to an
idyllic 1800s pastoral setting with an emphasis on a rustic sense of
self-sufficiency through activities such as bread-making, knitting,
and other crafts [10] (Figure 2).
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Figure 2: Two TikTok posts tagged ’cottagecore’ representing
the Cottagecore Aesthetic.

The Clean Girl Aesthetic diverges from the previous two in that it
represents an “ideal” lifestyle rather than escapism. The Clean Girl
Aesthetic embodies the look of effortless minimalism that is also
polished and healthy [52]. This Aesthetic emphasizes minimalist
“no makeup” makeup and regimented skincare, and activities such
as pilates or drinking green juice [52] (Figure 3).

Figure 3: Two TikTok posts tagged ’clean girl’ representing
the Clean Girl Aesthetic.

2.2 Race, Culture, and the Internet
This study is grounded in theories of the racialized nature of technol-
ogy, particularly the Internet, within an American understanding
of race. We draw from Ruha Benjamin and Safiya Noble’s work
to inform our understanding of how race and racism manifest on
the Internet. Benjamin argues that new technologies reconstruct
oppressive social structures masked by their perceived objective
or progressive qualities, especially compared to previous systems
of discrimination [5]. These objective or progressive qualities are
produced through the belief that technology is value-neutral and
unbiased [5, 13, 48]. However, technology would not exist in its cur-
rent state without its history of racism, from experiments conducted
on slaves in the name of medical progress [50] to the development
of surveillance technology used to police Black communities [47].
Noble argues that these technologies are both protected and cham-
pioned for promoting technological progress and societal better-
ment, accomplished through the "persistent normalization of Black

people as aberrant and undeserving of human rights and dignity
under the banners of public safety, technological innovation, and
the emerging creative economy" [48].

Work specific to social media has investigated how BIPOC per-
ceive and resist racial structures that manifest through social media.
Stevens [61] explores blackfishing, a form of "digital blackface"
employed by non-Black users that exploits the popularity of Black
culture to attain popularity on social media. Delmonaco et al. [22]
and Dai et al. [20] discuss how BIPOC users resist racism on so-
cial media by forming understandings of and employing strategies
against practices like shadowbanning, a form of content moderation
in which content is reduced on a platform through demotion. Our
study aims to further the understanding of racism in technology set
forth by Benjamin and Noble by exploring the "creative economy"
and culture developed on the Internet and social media.

The seemingly objective nature of technology gives tech design-
ers deniability when faced with claims of racial bias or discrimina-
tion while actively sewing racial bias into technology; Benjamin
argues that this process causes "Racism [to become] doubled —
magnified and buried under layers of digital denial" [5]. This digital
denial lays the foundation for injustice, particularly epistemic injus-
tice. Feminist scholar Miranda Fricker defines epistemic injustice as
"a distinct form of injustice where someone is wronged specifically
in their capacity as a knower, meaning their ability to be believed or
understood is unfairly undermined due to prejudice based on their
social identity" [28]. Hermeneutical injustice is a specific form of
epistemic injustice that occurs when there is a lack of sensemaking
resources within collective sensemaking resources that inhibits
one from validating their experiences or making their experiences
legible to others [28]. For example, racial microagressions, subtle,
everyday interactions that demonstrate prejudice against people
of color [63], are a form of epistemic injustice. Microaggressions
are not only common throughout online experiences [49], but they
are difficult to discuss due to the sensitive nature of the subject and
the concerns victims have over the questioning of the "legitimacy"
of their experiences [67]. Psychologist D.W. Sue argues that the
power of racial microaggressions lies in their subtlety, that they can
be dismissed for “seemingly unbiased and valid reasons” [63]. The
understated nature of racial microaggressions makes them difficult
to identify and address, causing psychological harm and leaving in-
distinct acts of bias to accumulate into systemic inequality [60, 63].
Ajmani et al. discuss how platforms such as TikTok and Reddit
are sites where individuals may both encounter epistemic injustice,
such as censorship of valuable health information for Trans folks by
social media algorithms, and develop knowledge as communities
to resist epistemic injustice, such as users engaging with r/bisexual
to make sense of their experiences of bisexuality [2].

2.3 Identity-Making and Co-production of
Knowledge Online

We draw from Karizat et al.’s [34] application of Stets & Burke’s [14]
person and social identity as a foundation for our understanding of
identity-making. Person and social identity are "interconnected"
conceptualizations of identity, person identity referring to the char-
acteristics that distinguishes individuals from one another (e.g.
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personal style or hobbies) and social identity referring to character-
istics that distinguish social groups from one another (e.g. race or
class) [14, 34]. We ground our understanding of identity-making in
previous work that explores how people with marginalized social
identities engage in identity-making, development, and work. Brew-
ster et al. [11] explore how Transgender individuals use face filters
for identity exploration, using these filters as a low-stakes, private
way to experiment with gender. Lyu et al. [41] discuss how Blind
TikTokers, known as BlindTokers, engage in identity work towards
flourishing, navigating challenges of (in)accessibility. In particular,
BlindTokers develop their identities by engaging in pleasureable
activities like comedy and cultivating the blind community and
activism[41].

We also use the concept of algorithmic folk theories to ground
our understanding of how users understand and interact with Tik-
Tok’s algorithm. Algorithms can appear complex and opaque, espe-
cially to people without computer science expertise. Algorithmic
folk theories, or simply folk theories, are informal but useful the-
ories devised by users without technical expertise that interpret
an algorithm’s decision-making paradigm [25]. Folk theories can
range in complexity and interactivity: for example, the Personal
Engagement Theory predicts that interacting more with another
user’s content will result in greater content from that user popu-
lating in the feed [27]. Folk theories can be both descriptive and
predictive, meaning that they can describe what the user perceives
to be occurring or predict what the user believes will happen given
a certain action or input [25]. For example, Mayworm et al. explore
how social media users develop descriptive folk theories in response
to their perceptions of platform spirit, which describes the user’s
understanding of “what a platform is supposed to do and be for”
and can have negative or positive associations depending on the
user’s experience [42].

Folk theories are not just simply conceived but also applied to
resist an algorithm or manipulate it to the user’s will [25]. Many so-
cial media users in marginalized groups have discussed the bias and
harm that they often experience on social media [34]. One of these
harms is algorithmic representational harm, in which marginalized
users’ experiences are “rendered invisible, trivialized, suppressed
or otherwise further marginalized” because of how the algorithm
perceives their identities [34]. This is produced from algorithmic
symbolic annihilation, which describes how algorithms perpetuate
harmful social structures by accounting for that which has "power
and authority" and excluding that which does not [4].

Folk theories can also drive opportunities for algorithmic identity-
making. Karizat et al. describe the process of co-production between
TikTok user and TikTok’s algorithm to produce knowledge, par-
ticularly knowledge of identity [34]. Users and the algorithm co-
produce knowledge of identity when the user interacts with the
algorithm according to their folk theories, indicating their inter-
ests and by extension, certain aspects of their identity [34]. The
algorithm then responds by giving the user content based on its
perception of the user’s identity, which the user may incorporate
into their identity going forward [34]. Lee et al. further expand
Karizat et al.’s work on identity-making through their algorithmic
crystal framework, which explores how social media algorithms
interact with user identity and how user perceptions are shaped
by algorithms, particularly on TikTok [40]. Lee et al. argue that

like crystals, algorithms can be reflective of different dimensions
of the self such as interests and identity, while also positioning
users so that they see aspects of themselves refracted in other users,
experiencing connection with groups of similar users [40].

3 Methods
Our investigation employed a constructivist grounded theorymethod-
ology [15, 16, 65], using semi-structured interviews as our primary
data-gathering tool. Constructivist grounded theory is an approach
to data collection and analysis defined by the use of the constant
comparative method, where researchers iteratively cycle between
data collection and theory-building driven by iterative coding and
memoing [15, 16, 45]. Through iterative development of codes into
categories and themes, researchers move from informal explana-
tory hypotheses to proto-theories and eventually some theoretical
output with explanatory power [18, 45], often substantive theory
(as opposed to mid-range or formal theories [77]), which aids in
explaining a localized area of inquiry [31].

For example, in developing our theory for 5.2, our initial theo-
rization from our memos and post-interview discussions focused
on participants seeming generally dissatisfied with the TikTok algo-
rithm with occasional exceptions. We shifted interview questions
to inquire about how participants resisted the algorithm and explor-
ing dissatisfaction with the platform. However, as data collection
and coding progressed, we found that occasional exceptions were
actually consistent contradictions with how participants felt about
the TikTok algorithm in our coding process. These contradictions
were captured in the simultaneous presence of codes such as ‘Per-
ceived platform resistance’ and ‘TikTok suppression’ and codes
such as ‘TikTok takes preferences’ and ‘TikTok knows me.’ Again,
we shifted our interview questions to bring forth both moments
in which participants appreciated the algorithm and moments in
which they were dissatisfied with the algorithm. Consistent with
constructivist grounded theory, we shifted between data collection
and theorization in an iterative manner to produce theory.

In this study, we employ constructivist grounded theory, which
includes increased recognition of researcher positionality, increased
attention to social context, and integration of existing literature as
sensitizing concepts which inform analysis and act as the basis for
contributions that build and extend theory [9, 15, 65].

3.1 Participants
3.1.1 Recruitment. We recruited participants for this study from
November 2023 to February 2024. Participants were restricted to
BIPOC users of TikTok who were 18 years or older who participate
in Internet Aesthetics. Study participants participated in Internet
Aesthetics by interacting with and identifying with Internet Aes-
thetics on their social media feeds, decorating offline or online
environments or dressing in the style of a particular Internet Aes-
thetic, or participating in Internet Aesthetic activities. Participants
were recruited through flyering, social media posts, and word-of-
mouth from university campuses on the West Coast, Midwest, and
East Coast of the United States. Prospective participants completed
a screening survey, and were invited to participate if they listed an
Aesthetic they identified with and used TikTok for over 0.5 hours
in the past week. We recruited 15 participants until our ongoing
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analysis indicated we had reached saturation, with similar themes
and experiences repeated in new interviews.

3.1.2 Demographics. Participants ranged from 18 to 30 years old
with a median age of 21 years old. In total, 10 women, 2 non-binary
people, and 3 men were interviewed. Of these people, 5 identified
as Black, 6 identified as Asian, and 5 identified as Hispanic/Latinx,
with 4 of the overall participants identifying with 2 or more racial
identities. Participants were assigned pseudonyms in the data to
protect their anonymity.

3.2 Interview Procedure
For this study, the first author conducted semi-structured interviews
that lasted approximately 1 hour on average. Interviews occurred
both in-person on a college campus in the Northeast United States
and remotely via Zoom, and were recorded and subsequently tran-
scribed using Otter.AI. Participants were compensated with a $20
Visa e-giftcard.

Key interview topics included how participants define Internet
Aesthetics, which Internet Aesthetics they resonated with and why,
as well as any activities participants engaged in to embody their
Aesthetics. We also asked how participants perceived racial repre-
sentation in Internet Aesthetics on TikTok and what strategies they
had for navigating Internet Aesthetics on TikTok. Each interview
also included a video review activity in which participants selected
and then discussed TikTok videos from their For You Page, saved
or liked videos, or videos under ‘#[Aesthetic]’. During this video
review, we evaluated how individuals curate their TikTok feeds and
Aesthetics by asking them to compare and contrast TikToks they
defined as "authentic" to a certain Aesthetic to those they defined
as "inauthentic" to that Aesthetic.

3.2.1 Ethics. This study was approved and overseen by our lo-
cal Institutional Review Board (IRB) including informed consent
for study procedures and data handling. Participants’ data was
anonymized and they were assigned pseudonyms.

3.3 Data Analysis
Our constructivist grounded theory-based analysis frame enabled
us to be responsive to participant experiences in the field while
also integrating key sensitizing concepts from prior work in order
to inform our ongoing analysis [15, 16, 65]. During data collection,
the research team as a whole met weekly to debrief and discuss in-
terviews that had been conducted the previous week. During these
meetings, the research team discussed key patterns, trends, and
notable moments from interviews, as well as noting themes across
interviews and past analysis sessions. The team discussed connec-
tions to prior work and engaged in the informal hypothesizing and
proto-theorization that is key to the constructivist grounded theory
process [15, 45]. The content of these team discussions was then
reflected in further interviews, allowing us to interrogate and dive
deeper on promising leads via theoretical sampling.

More formal coding was conducted by the first and second au-
thor, who independently conducted open coding on the interview
transcripts, and then met and discussed their open codes (e.g., Aes-
thetics, comfort in Aesthetics, appropriation, BIPOC alienation)

to resolve disagreements and redundancies as well as early over-
arching trends and develop and open codebook. When the open
codebook was finalized and reviewed and approved by all team
members and the data all open coded, the first author then con-
ducted axial coding to organize and categorize the data and begin
developing broader themes which were then discussed with the
entire research team, moving from the multiplicity of themes and
categories necessitated by a constructivist approach [18] to trial
versions of explanatory theories, and eventually our contributions
in the discussion.

Throughout our analysis, we drew from Lisa Nakamura’s under-
standing of cultural and identity development online [46] andAndré
Brock’s Critical Technoculture Discourse Analysis (CTDA) [12] as
key sensitizing concepts [9, 15, 65], enabling us to better contex-
tualize how participants perceived social media content within
the broader landscape of racialization and identity development
online. Nakamura’s lens of Visual Culture Studies explains how
digital images of bodies are produced by Internet users “in the
context of racial and gender identity formation”, using the Inter-
net as a space for the creation and dissemination of “hegemonic
and counter hegemonic visuals of racialized bodies” [46]. CTDA
asserts that technology reproduces existing social structures and
hierarchies, and users, content creators, and designers approach
technology through a racial lens informed by their own experiences
and racialized social norms [12].

3.3.1 Positionality. This works focuses on experiences of race, as
well as gender and sexuality. As a diverse team of researchers, we
sought to respect each participant’s identity equally while empha-
sizing certain participants, identities, and lived experiences when
appropriate. Influenced by Sengers et al.’s [57] work, we acknowl-
edge each others lived experiences with close intention when de-
veloping and contributing to this study. We hope to inspire other
researchers to do the following critical analysis when working with
sensitive concepts. The research team includes 3 BIPOCwomen and
1 white woman. The team’s lived experiences as BIPOC, women,
and the intersections between their identities have informed the
research at each stage of the study. Given the team’s makeup of
mostly BIPOC researchers, the team was well-positioned to an-
alyze the experiences of BIPOC participants. However, the team
was somewhat limited because their identities did not exactly align
with all participants, resulting in some limitations in their ability
to connect their lived experiences with that of the participants.

The study was devised and designed by the first author, a BIPOC
woman with a background in political science, philosophy, and
economics in addition to HCI. This paper is written under con-
cepts and assumptions core to the first author’s education in the
aforementioned disciplines. In particular, the first author has been
inspired by and at times drawn from social and political philosophy,
Black Feminist thought, postcolonialism, and more. This study is
motivated not only to improve design and contribute to knowledge
but also to act upon a moral imperative that calls us to shape society
for the betterment of all people, especially marginalized peoples.

3.4 Limitations
Our work is based entirely in the experiences of American partici-
pants, and while this does afford the opportunity for deep reflection
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on the specific concerns of BIPOC users in this context, future work
on broader populations is necessary to establish the transferability
of our findings to other national contexts.

4 Findings
To reiterate, Internet Aesthetics are personal styles that are curated,
instantiated, and remade on social media through collections of art,
fashion, sensory experiences, literature, and media to communi-
cate and share lifestyle narratives. In this section, we discuss how
participants perceived Internet Aesthetics, how Internet Aesthetics
impacted their behavior, and advanced strategies they applied both
on and off TikTok to navigate and curate racial identity in Internet
Aesthetics.

In response to our research question, we explore how partici-
pants perceive racial identity in Internet Aesthetics, and how Inter-
net Aesthetics affect participants’ sense of self. We then identify the
strategies that participants used in response to racial identity both
on and off TikTok. In particular, these strategies include algorithmic
folk theories and offline curation of Internet Aesthetics. Table 1
lists and describes the Internet Aesthetics that were most central
and prominent to the findings.

4.1 Capabilities of Internet Aesthetics
In this section, we address RQ1, which concerns how BIPOC on
TikTok interact with Internet Aesthetics. We find that some partici-
pants experience a substantial amount of joy and connection from
the Aesthetics they identified with. However, representations of
whiteness are dominant compared to BIPOC representation in some
Internet Aesthetics, leading to some alienation among participants.

4.1.1 Joy, Connection, and Community. Consistently, we found
that Internet Aesthetics can serve as a source of joy and comfort to
users in addition to lifestyle inspiration. Participants particularly
appreciated Aesthetics with narratives that centered around show-
ing joy in the midst of pain or showing joy in unexpected places.
For example, P7, who grew up in an inner-city community, said he
enjoys the "Pretty Ghetto" Aesthetic that depicts joy and beauty in
similar communities, noting that the visuals of this Aesthetic might
include images like flowers growing out of cracked pavement in an
urban setting. As P7 explained,

“The ‘Ghetto story’ is always about being an inspi-
ration or coming up and out of it, or I don’t know,
dying in it... But in those sorts of Aesthetics it’s like
people are just having fun, there’s no need to leave.
There’s no question of staying or leaving, it’s just like
enjoying life.”

Some participants noted that this type of romanticization within
Aesthetics assisted them with completing day-to-day tasks and
coping with stressful circumstances. P06, a Hispanic participant,
said “academia [aesthetics] relate to my regular life, so it helps me
kind of filter all the craziness that happens in real life and kind just
get down to a comforting kind of base; when it looks nice, it feels
nicer.”. Similarly, P2, an Asian woman who enjoys the Grunge and
City Girl Aesthetics (Figure 4), discussed how embodying a persona
through Internet Aesthetics supports her during stressful times: “I
think the whole ‘romanticize your life’, ‘do it for the plot’ idea has

taken over our age group and I love it so much...I think it’s just
a fun thing to like, when something’s getting stressful or getting
overwhelming just to take a step back and be like ‘it’s okay.’"

Figure 4: Two TikTok Posts, the left one tagged ‘city girls’
and ‘city aesthetic’ and the right one tagged ‘citygirl’ and
‘aesthetic’, representing the Citygirl Aesthetic.

Participants also expressed appreciation for communities that
they found through their Aesthetics and opportunities to connect
with other users who enjoyed similar Aesthetics. P11, a Black partic-
ipant who enjoys the Lolita Aesthetic (Figure 7), describes finding
connection, “now that I’m on TikTok, I can see other people my
age who are also into [Lolita] and also I can kind of connect with
them...[Aesthetics] connect people who are in niches especially
who are the minority in the minority of the niche to kind of find
one another.” P15, a Pilipina woman recounted a similar experience
around her preferred Granolacore Aesthetic, noting that “I feel
connected with people I’ve never met, to know that we all care
about the same things, interested in the same things,” in reference
to how Granolacore broadened her connections to people who also
enjoy the outdoors. P15 continues to discuss how, because the rep-
resentation of Granolacore is primarily white, she felt even more
connected when interacting with Gronolacore content by BIPOC
creators. P9, a Latina women, discussed how finding community
through Internet Aesthetics, such as the Skater Aesthetic (Figure 5)
have supported her: "They can just be to interact, and how you’re
feeling day to day. So I honestly love finding little communities that
I can join and feel a part of."

Overall, we find that many participants use Internet Aesthetics as
a significant source of joy and connection that allows them to relate
their lived experience with other users of similar lived experiences
and make sense of their own identities, suggesting that Internet
Aesthetics, as well as platforms such as TikTok through which they
are delivered, curated, and developed, can have the potential to play
a significant role in helping BIPOC users pursue positive goals.

4.1.2 Alienation and Lack of Racial Representation. Despite these
positives, participants also consistently discussed a lack of BIPOC
representation in Internet Aesthetics, which often resulted in a
feeling of alienation. For example, P12 noted that it was very rare
for her to see other Asian people in the Clean Girl and Coquette
Aesthetics that she follows. This lack of representation often results
in specific effort to find relevant representation, which can result



CHI ’26, April 13–17, 2026, Barcelona, Spain Chen et al.

Internet Aesthetics Description
Clean Girl An Aesthetic that “focuses on a minimalist and fresh approach to beauty and fashion. It embraces a natural

and effortless look while maintaining a polished and clean appearance” [69]
Coquette An Aesthetic focused on hyper-femininity “that incorporate[s] elements of youth and teenage girlhood” [70]
Dark Academia An “Aesthetic that revolves around classic literature, the pursuit of self-discovery, and a general passion for

knowledge and learning” [71]
Downtown Girl / City Girl “An Aesthetic that revolves around the romanticization of living in the downtown of a city, specifically in New

York" [72]
Granolacore / Earthcore “An Aesthetic that revolves around the idea of creating a harmonious ecosystem while also advancing in

knowledge and technology” [73]
Lolita An Aesthetic inspired by “a Japanese fashion culture inspired by girls’ and young women’s clothing styles

from the Victorian and Rococco periods” [74]
Pretty Ghetto An Aesthetic described by P7 that includes depictions of beauty and joy in inner-city settings
Rockstar Girlfriend An Aesthetic “that seeks to emulate the 24/7 lifestyles and clothing styles of the girlfriends of famous musicians.

This style combines elements of edgy and grunge fashion with feminine and romantic touches”; inspired by
the fashions of the ‘70s and ‘80s [75]

Y2K An Aesthetic that originally referred to the era from 1997 to 2004, but has since become a broader term in
scope, expanding to often describe the societal zeitgeist, pop culture, fashion, and technology from all of
2000–2009[76]

Table 1: This table includes descriptions of Internet Aesthetics that were core to the study, drawn from Aesthetics Wiki and
participant descriptions

Figure 5: Two TikTok posts, the left one tagged #skateraes-
thetic and the right one tagged #skating and #Aesthetic rep-
resenting the Skater Aesthetic.

in a demotivational feeling of increased exclusion at times. As she
explained:

“I specifically look for people who look like me in
the Aesthetics and I just don’t see that, like in real
life, offline or on the Internet, even often outside of
TikTok. . . For a while, I feel like I had really low self
esteem. . . because the things I loved so much it just
didn’t feel like it loved me back, like I just did not feel
like there was a space for me in these spaces.”

This baseline feeling of alienation is compounded by how certain
Aesthetics, even some that have been created by BIPOC or inspired
by BIPOC subcultures, have become specifically associated with
white people. Some participants, such as P2, who identifies with the
Grunge and City Girl Aesthetics, see this as explicit appropriation.

When asked about Aesthetics that primarily represented BIPOC,
P2 responded: “I think white people have taken [Aesthetics] over
and [BIPOC] are also doing [Aesthetics] but none of these spaces I
think are only for BIPOC anymore.”

Even in the absence of direct appropriation, a sense that cer-
tain Aesthetics were only "for" white people increased participant
alienation. For example, P15 who identifies with the Granolacore
Aesthetic, recalled: “I was keenly aware of the fact that Granola-
core is very much highly associated with a white girl thing. And
it’s typically a white girl who’s affluent enough to have outdoor
recreational experiences and be competent at them,” which made
P15 initially hesitant towards Granolacore. She reflected on how
her identity has impacted her potential to feel included in spaces
that eventually evolved into Aesthetics,

“I think a lot of the time growing up... there were
certain looks and lifestyles that I felt were not ap-
propriate for me, because I was a Brown person, you
know. And then, even more so as I got older, because
I was a Brown, queer person,”

Participants also discussed how their racial identities made them
feel as if they would be perceived as inauthentic should they display
a favored Internet Aesthetic. This was particularly harmful in cases
where the Aesthetic was initially inclusive of BIPOC. For example,
one Black woman we interviewed (P8), was drawn to the Rockstar
Girlfriend Aesthetic because it included prominent Black women in
the Rock and Roll space, saying “I think [Iman, widowed to David
Bowie] is biracial, and I know that one of Mick Jagger’s ex wives,
she’s Black. Seeing someone that looked more like me. . . I sort
of fit into that Aesthetic that they had.” However, her own feed
constantly suggested that this Aesthetic was primarily for white
people, noting that,
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“Out of hundreds of just white people, I haven’t seen
anybody who is fully Black in this Aesthetic... peo-
ple also believe that it’s more authentic if they see
[Rockstar Girlfriend] on a white woman and not me,
although I am light and have a relatively loose curl
pattern. I think it has to do with music and a lot of
time people assume that someone who’s white would
probably be more interested in Rock or Indie.”

For participants like P8, this dynamic questions her interests on
the basis of racial assumptions.

Some participants also described feeling as though they needed
to exert additional effort in pursuit of Internet Aesthetic content that
represented their racial or ethnic identity. P1, who primarily enjoys
the Dark Academia Aesthetic, said “For a lot of what I see within
any Aesthetic...I’d have to gomore out of myway to look for, I guess,
people that would be like me,” discussing how lack of representation
has raised some barriers to exploring various Aesthetics. Similarly,
P9, a Black participant who described her difficulties in finding
spaces that BIPOC dominated on TikTok, said, “people of color
are huge in those spaces, they just again are not shared and you
have to really work to see their content which is harmful, because
then, you know, it takes effort on something that shouldn’t take
effort like TikTok.” Thus, although BIPOC engage with Internet
Aesthetics as a source of joy and comfort, they also may struggle
to feel represented in their chosen Aesthetics, resulting in feelings
of alienation.

4.2 Curation Strategies for Internet Aesthetics
The dynamics described above, both positive and negative, play
out via the mechanisms of social platforms, motivating RQ2, which
concerns what strategies BIPOC use to navigate these dynamics
around Internet Aesthetics. We find that participants developed folk
theories to increase BIPOC representation in Internet Aesthetics
on their feeds. In addition, we find that participants adapted and
enacted Internet Aesthetics in their offline lives despite a lack in
BIPOC representation online.

4.2.1 Folk Theories and Platform Interactions. Participants had
varying perspectives on how responsive TikTok’s algorithm is to
their preferences and interactions. Some participants felt that the
algorithm recognized their identities and distributed content in
close alignment with their identities. P1, asserted that TikTok’s
algorithm “knows” her very well, and therefore distributes content
created by People of Color to her, saying “the algorithm knows
that I’m a Person of Color, I’m Black specifically. And they know
that a lot of...People of Color, you see a lot of other People of
Color’s content.” P12 similarly remarked, “my TikTok is made for
me, literally.”

Other participants felt that their TikTok feeds were not very
representative of their preferences or identity, specifically observ-
ing an overall lack of BIPOC representation which often persisted
despite deliberate efforts from participants. For example, P2 found
that there were some BIPOC creators that appeared in her feed, but
not as many as she expected, saying “I think in theory it should
be more BIPOC than it is, considering who I interact with.” Many
participants made similar observations, with several rising to the
level of folk theories of how and why the platform might construct

feeds without adequate BIPOC content. P9, for example, speculated
that TikTok’s algorithm is attempting to influence users, saying:

“I think it’s the algorithm, really, that it wants to
give you something else... When you’re more casually
scrolling, I feel like it doesn’t always want to go give
you what you want, it wants to give you new things,
it wants to change you mind a little, but like is this
me? Is this what I actually want to do?”

Some participants used their folk theories of the platform to find
ways to attempt to push back on this lack of representation, often
with little success, which fed back into more negative theories of
why the platform might not be responsive to one’s clear content
preferences. For example,another Black participant, P8, found that
despite intentionally searching for and following Black creators,
her feed still did not fully represent her preferences. In addition,
P8 questioned why her feed was antithetical to her sustainable
style habits, saying “I would say that [the algorithm] resisted [me]
because...if I’m a very thrifty person, why on my feed would I see
like here’s my 10,000 Stanley cups or what you need to get from
Lululemon.”

Regardless of the TikTok algorithm’s perceived proficiency and
motivations, participants shared several strategies for curating their
feed and manipulating the algorithm for greater BIPOC representa-
tion in content based on their folk understandings of the platform.
One of the primary strategies that participants employed was to
intentionally pursue content that shows BIPOC or is created by
BIPOC creators. For example, P1 discussed using search to find
Black creators across different Aesthetics whom she can relate to,
noting the an struggle for people with darker skin to find represen-
tation. As P1 said, “I can imagine it’s very similar for other Women
of Color, especially just like any Women of Color that typically
are darker. They may have to look up like what came up when I
looked at Dark Academia, I had ‘Dark Academia’ and then it was
also ‘Dark Academia Black Girl,’” describing the additional lengths
she went through to find representative content (Figure 6).

Figure 6: Two TikTok Posts tagged with ’dark academia’ and
’Black girl’ representing the Dark Academia Aesthetic with a
focus on promoting Black girls and women in the Aesthetic

Other participants used more general searches or worked on
their provided feeds, using their own interaction patterns as a way
to try and correct the perceived shortcomings of the system. For
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example, P2 focuses on finding and supporting BIPOC creators,
saying

“I’ll start with fashion [in my feed] and then slowly
you’ll see one BIPOC creator every 15 videos, I’ll like
that video. I’ll save it if it definitely pertains to me. If
I really like it, I’ll follow the creator. Even if I don’t
really like it, I will definitely just do a little deep dive
of their [profile] page if I’m not following them.”

Other participants, such as P13, described using the ‘Not Inter-
ested’ feature on TikTok when encountering cultural appropriation.
As a Hispanic/Latinx woman, P13 felt personally offended by appro-
priation of a Chicana culture in flatting it to ‘Clean Girl’ Aesthetic,
saying

“I don’t know, like the Chicano, Chicana [lip style]. . . .it
was like Hailey Bieber did the same thing. . . I was like,
she’s just doing the same thing. . . and then they call it
their own thing to get more exposure for their brand
and makeup line, skincare line. I decided to be like,
‘No, that’s not it’, I’m not interested and that’s the first
time I think I ever used the not interested because that
was personal for me.”

Other participants, such as P4, attempted to use this strategy, but
eventually abandoned it, suggesting the lack of platform respon-
siveness is somewhat demotivational. As P4 noted, “knowing [how
the algorithm works] doesn’t give you really a lot of freedom with
how it’s curated.”

4.2.2 Adapting Internet Aesthetics to Identity. Another key strategy
participants employed to navigate the lack of racial or ethnic repre-
sentation in Internet Aesthetics was evolving their own personal
practice of the Aesthetics. In particular, several participants selected
and adopted aspects of Internet Aesthetics that are generally domi-
nated by representations of white people while acknowledging the
lack of BIPOC representation or misrepresentation of BIPOC. This
acts as a direct pushback to what P9 describes as an attempt to sort
people into specific categories in Western culture. As P9 explained,
“I think it has to do with that Western culture of like, we’re all
individuals and they’re trying to fit you in a box, but humans are
not that way. They have different moods and vibes and how they go
about their day.” Participants such as P15 deliberately pushed back
on this drive towards a monolithic presentation, noting “I can take
what I want and adapt as needed.” She later clarified, “I’m gonna
give myself what I want, like the kind of experiences that I want,
even if I don’t ‘match’ the Aesthetic, kind of like as a form of joyful
resistance.”

Other participants, such as P2, saw adopting and adapting from
Aesthetic content created by white creators via engaging with those
Aesthetics in offline life as an explicit act of resistance against the
percieved lack of representation. P2 explained:

“By taking these Aesthetics that I see normally white
creators portraying, and then trying it all myself, and
just existing like that, I don’t want to call it influencing
but it’s resisting in and of itself...I’m not going into
the fact that I can’t be a part of that Aesthetic just
because of my race.”

P11 adopted a similar strategy after initially feeling dejected by
the lack of racial representation in the Aesthetics that they like.
They eventually shifted their mindset explaining, “It doesn’t matter
where I fit in. And also, yeah, there are people who like the same
things as you and are also Black and that can relate to your experi-
ence of being ostracized,” after realizing that they could participate
in the Aesthetic despite representation and find solidarity with
other Black people who enjoy the Lolita Aesthetic (Figure 7).

Figure 7: Two TikTok Posts tagged with ‘Lolita’ and ‘Black
girl’ representing the Lolita Aesthetic.

Ultimately, many participants felt that their racial identity and
representation is important, and do not allow lack of representation
to prevent them from engaging with the Aesthetics that they enjoy.
Rather, they adapt aspects of Aesthetics that they enjoy to their own
lives. Participants develop a sense of self through their explorations
of persona and style without compromising their sense of racial
identity, but clearly must put in additional labor to achieve this
outcome compared to white users.

5 Discussion
Overall, our results suggest that Internet Aesthetics can be a pow-
erful tool for BIPOC users in finding joy and developing key pieces
of identity and community, even in situations where this requires
significant additional labor to achieve. However, our findings also
paint a picture of a platform environment rife with exclusion, era-
sure, and other harms.

The delivery of Internet Aesthetics via social plaforms clearly
has the potential to provide a path for BIPOC joy beyond resistance
and suffering, but the harms produced by the algorithmic envi-
ronment must be addressed before we can fully focus on BIPOC
flourishing. In our discussion, we first explore the potential for
building on current user resistance strategies as a way to pursue
BIPOC joy. We then turn to an examination of the broad percep-
tion of technological ambivalence towards racial representation
our participants reported. We use a microagression model to de-
scribe this phenomena in which participants could not fully validate
their own experiences and suggest a tool that both supports user
understanding of platform mechanisms and keeps platforms ac-
countable to their BIPOC users. Our analysis offers insights for
current HCI researchers to further explore Internet Aesthetics in
different contexts, as well as build upon investigations of race and
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identity-making on social media. In addition, we hope that future
HCI researchers, designers, and developers can use our insights
and suggestions as a resource to build new, more equitable social
media platforms and online spaces.

5.1 Finding Identity-Based Joy Through
Resistance

Throughout our results, we see evidence that our participants had
mixed relationships with TikTok’s feed, using it for identity devel-
opment while having to persistently resist the dominant structures
embedded within said feeds. Here, we primarily refer to identity-
making of participants’ person identities as defined in 2.3, especially
related to personal style. However, we observe that participants’ so-
cial identities, particularly racial identities, impact the manner and
extent to which participants use Internet Aesthetics for identity-
making. This reflects Brock’s and Nakamura’s perspectives on the
Internet as a site both rooted in oppressive structures and offering
the potential for resistance [12, 46], as well as past work on TikTok
which highlights this dynamic of positive identity-development
potential coupled with a need to constantly resist negative aspects
of the feed in order to preserve potential [24, 34, 40]. Participants
employed Internet Aesthetics as both an identity development tool
and as a vehicle for actualizing resistance to the negatives imposed
by the feed.

Many participants did see themselves and their identities re-
flected in the content delivered by their TikTok feeds, consistent
with the reflective nature of what Lee at al. call the algorithmic
crystal framework [40]. By posting their own content, making mon-
etary decisions, and leaving a wealth of online data for the system
to draw from, participants effectively triggered this reflection of
sorts from the system, with some seeing of these aspects reflected
back on them through their feed. For example, P1 remarked that
their TikTok algorithm "knew" them and knew they were a Person
of Color, therefore their feed was populated with People of Color.

In some cases, participants also highlighted what the algorithmic
crystal framework calls refractive properties, or those that high-
light similarities between users [40]. Participants found they could
connect with others they saw as their "refracted image of self," [40]
who reflected aspects of their identities, encapsulated within shared
Internet Aesthetics. For example, P11 described feeling particularly
connected to other Black users they saw engaging in the Lolita
Aesthetic who were also "a minority in a minority." This suggests
that at the best of times, the TikTok feed has the potential to not just
help express identity, but connect with others that share particular
facets of identity in order to make connections, build solidarity, or
simply feel less alone and isolated in one’s presentation.

However, the algorithmic crystal framework also suggests that a
well-conceived and operated algorithmic system which effectively
represents user identity is not just reflective but also multifaceted,
meaning that it is not "flat, one-dimensional, or oversimplified" [40].
In the case of our participants, who co-equally valued the ability
to interact and contribute to content around Internet Aesthetics
and the ability to do so with other People of Color specifically, this
suggests that TikTok’s feed leans too heavily into what Lee et al.
call diffractive belonging [40], which is belonging on the basis of
the constituent parts of one’s identity rather than the whole. For

our participants, this diffractive connection was counterproductive:
it was not enough to see and interact with content around Internet
Aesthetics, but rather crucial to do so with other BIPOC, and the
diffractive nature of the feed effectively created reflections that were
not multifaceted in a way that truly supported identity-making for
this group.

In fact, many participants reported that, despite seeing relevant
Internet Aesthetic content, they regularly experienced algorith-
mic symbolic annihilation and resulting algorithmic representational
harm as defined in 2.3, with the identity facet of representation
being symbolically annihilated and diffractively oversimplified here
being race. For example, both P8 and P9 noted that although BIPOC
were prominent in and often foundational to the Aesthetics they
were interested in, they were nearly invisible in Aesthetic content
on TikTok. When BIPOC representation is suppressed within Inter-
net Aesthetics, BIPOC users who would otherwise connect to an
Aesthetic may feel alienated – feeling that "the things [they] love
so much...don’t love [them] back" as P11 described. The symbolic
annihilation of BIPOC from some Internet Aesthetic promotes a
narrative that BIPOC are both discouraged from participating in
the Aesthetic and do not exist in the world depicted by the Aes-
thetic. This inhibits BIPOC users’ identity-making; when BIPOC
representation is suppressed on TikTok or erased completely from
some Internet Aesthetics, BIPOC users have fewer opportunities
to connect with the content that they view. BIPOC users may feel
discouraged from or hesitant to try a different Aesthetic or wear
a new style, speaking to a broader injustice that hinders creative
expression and community building that can spring from engaging
with different Aesthetics and their participants. BIPOC exclusion
from some Internet Aesthetics and representational suppression on
TikTok communicates to BIPOC that they belong only on the pe-
riphery of what they are drawn to. BIPOC may instead be directed
towards spaces and narratives where they are readily accepted in
the mainstream so they can fit the neat monoliths designated by
the dominant system.

Despite algorithmic symbolic annihilation, BIPOC users are
drawn to different styles and stories within Internet Aesthetics that
align with their tastes or experiences. In response to this symbolic
annihilation, our participants engaged in algorithmic resistance via
folk theorization and subsequent behavior, constituting a version of
the algorithmic co-construction noted by Karizat et al. [34] and the
use of refinement strategies noted in the algorithmic crystal frame-
work [40]. Most frequently, participants were motivated by their
folk theories to prioritize engagement with BIPOC creators seeking
to increase the presence of BIPOC on their feeds. They effectively
rejected and combat their overly-diffractive feeds by attempting to
demonstrate a desired linkage between these two facets of identity,
strategically reasserting that the Aesthetic aspect of identity and
the racial aspect of identity are not usefully separable in this case.
Some participants also took more direct actions against culturally
appropriative content where they felt that their culture or other
BIPOC cultures were being misused or mischaracterized as originat-
ing from white creators. For example, P13 using the ’not interested’
feature to address the appropriation of a Chicana makeup style.

Overall, in the face of discouragement, our participants rejected
the notion that they should accept exclusion or erasure from Inter-
net Aesthetics, and resisted algorithmic symbolic annihilation and
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an overly-diffracted feed. However, as Lee et al. and others note,
algorithmic refinement and resistance strategies levy the burden of
labor on the user [23, 24, 40]. Still, our participants persisted. For
them, resistance was not a simple means to an end, but rather a
key element of a larger pursuit of the joy, comfort, and community
that Internet Aesthetics can provide.

5.1.1 Building Upon Resistance and Looking to Joy. We expand
work on algorithmic resistance by discussing non-algorithmic re-
sistance to algorithmic symbolic annihilation and looking beyond
resistance to a future where BIPOC can focus on the joy, comfort,
and community that Internet Aesthetics can offer. We also found
that our participants used non-algorithmic strategies for resisting
algorithmic symbolic annihilation. Our participants leveraged the
malleability of Internet Aesthetics to envision themselves within
Aesthetics dominated by representations of whiteness and enact In-
ternet Aesthetics offline. Internet Aesthetics are not rooted in rigid
historical canon although they may be inspired by history; instead,
they draw from history such that users can imagine new spaces
for themselves in alternate past, future, or present realities. Our
participants used the flexibility of Internet Aesthetics to develop
counterstories (i.e., stories that challenge dominant discourse [49])
to exclusionary Internet Aesthetics content on TikTok in which
BIPOC are centered and flourishing. Participants developed these
narratives offline by drawing from aspects of Aesthetics that they
enjoyed and applying them to their everyday lives, such as P2 dress-
ing in the Downtown Girl Aesthetic style or P15 participating in
outdoor activities to evoke the Granolacore Aesthetic. These par-
ticipants often acknowledged that they were dissatisfied with the
lack of BIPOC representation in their Internet Aesthetics on TikTok
and consciously chose to enact the Aesthetic, resisting the notion
communicated by algorithmic symbolic annihilation that BIPOC
are nonexistent in these niches.

The potential of Internet Aesthetics content is evident through
our participants’ appreciation and continuous engagement with
Internet Aesthetics despite the barriers posed by the injustice and
exclusion embedded in TikTok’s design and the broader Internet.
Internet Aesthetic can bring comfort by providing a medium for
understanding and romanticizing one’s life in overwhelming mo-
ments as P11 and P6 expressed. Internet Aesthetics can also elevate
joyful counter narratives like the Pretty Ghetto Aesthetic described
by P7. They can also create communities for people like P9 who
are seeking to connect with others through their interests and bur-
geoning identities. We advocate for drawing from the imaginative,
joyful quality imbued by both our participants and Internet Aes-
thetics themselves to design future technologies that center joy,
comfort, and connection, especially for marginalized communities.
We draw from To et al.’s design tenets for BIPOC flourishing [66]
to identify an opportunity to design for BIPOC self-actualization.
In this case, applying self-actualization to drive design may involve
tapping into BIPOC users’ desires to see themselves not just in
spaces that are already popular among BIPOC or popular in the
mainstream, but also in niche areas like Internet Aesthetics. It is
imperative to move beyond a general increase in BIPOC represen-
tation to promote opportunities for greater connection that touch
on an individual’s specific interests and consider users in a holistic
manner. Considering the outcomes of applying self actualization to

motivate design, applying To et al.’s call to collaborate with BIPOC
and distribute power [66] in the design process would be a logical
step forward. This may involve facilitating discussions on BIPOC
user needs concerning BIPOC representation on social media, per-
haps using Internet Aesthetics as a use case. In addition, designers
may identify potential design solutions alongside BIPOC users that
center BIPOC identity and community making online.

Undoubtedly, we are not yet in a space where we can think
purely of joy. Yet, we have already captured glimpses of joy and
seen the potential in Internet Aesthetics from our participants,
therefore we can begin to imagine a future beyond resistance while
still acknowledging and engaging in resistance to racist structures.
One useful step towards this joyous future involves combatting
overly-diffracted feeds which silo key aspects of identity in order to
reduce the labor required for BIPOC users to see themselves. We call
for future work that attempts to balance the positives of diffraction
(e.g., connecting with broader groups) with guardrails that prevent
harmful separation of necessarily-linked identity facets. However,
platforms attempting to foster joy for marginalized groups must
still address the major problem we turn to next: platform-embedded
microaggressions.

5.2 Platform-Prompted Technological
Ambivalence as Microaggression

Throughout our data, we observed participants perceiving a form
of technological ambivalence 6, that is, feeling that the platform was
at times incorporating their interests and at other times neglect-
ing participants’ preferences. This ambivalence produces feelings
of ambiguity and frustration that is disruptive, especially when
BIPOC users are searching for already niche Internet Aesthetic
content with representation of their racial or ethnic identities. For
example, P2, who actively employs strategies to increase BIPOC
representation in her feed, expected her platform interactions to
yield stronger results. Alternatively, P1 asserted that the TikTok
algorithm knew her well and that she was Black, theorizing BIPOC
users would see a lot of BIPOC content. Overall, BIPOC users some-
times come away from their TikTok feeds partially satisfied by
the representation they see, but also questioning why they didn’t
see more BIPOC representation or why certain types of content,
especially profit-driven content, were pushed to them in a seem-
ingly unsolicited manner. The perception of this semi-responsive
nature of TikTok’s algorithm makes users’ frustrations difficult to
fully understand, express, and validate. For BIPOC and potentially
other marginalized users, this form of technological ambivalence
shares key characteristics with and substantively acts as a form of
microaggression.

As noted in Section 2.2, microaggressions are everyday, preju-
diced interactions distinguished by their understated and seemingly
unbiased nature, making them difficult to identify and address [63].
Microaggressions are pervasive in digital systems [49, 67]. Here,
microaggressions essentially stem from the curation decisions made
by TikTok’s algorithmic mechanisms. In our findings, we identify
direct links between the technological ambivalence participants
6This is distinct from ambivalence referred to in other design and technology contexts
[36, 80, 84] that characterize ambivalence as felt and enacted by participants, rather
than feeling that a certain design, technology, and/or system was ambivalent towards
them.



"I can take what I want and adapt as needed": BIPOC Identity Making and Resistance Through Internet Aesthetics on TikTok CHI ’26, April 13–17, 2026, Barcelona, Spain

experienced and key types of microaggressions. For example, the
perceived exclusion of BIPOC creators from TikTok-mediated Inter-
net Aesthetics and the widespread appropriation of BIPOC-created
Internet Aesthetics can be seen aswhat Sue et al. refer to as "microin-
sults," where the specific cultural values and visual communication
styles of BIPOC are devalued and treated as lesser [63]. For example,
P8’s observation of the dominance of white women in the Rockstar
Girlfriend Aesthetic, despite Black women playing a prominent
role in rock music or P13’s disapproval towards white celebrity Hai-
ley Bieber, associated with the Clean Girl Aesthetic [19], and her
appropriation of a beauty look originating from Chicana women.

In addition, Sue et al. describe microinvalidations, a type of mi-
croagression which directly negates the "experiential reality" of
BIPOC [63]. In this context, microinvalidations play a key role in
why participants experience their feeds as ambiguous by denying
race factors into an algorithmic curation decision. This denial may
occur through high-level insistence that algorithmic systems are
colorblind, assertion that individual incidents do not actually reflect
any form of racism, or other lines of reasoning. The economy of
social media platforms plays a significant role in these microinvali-
dations; companies are incentivized to keep users on their platforms
conceivably to keep advertisers paying for ad space, constructing
users as a product to be sold to advertisers. As Simpson et al. [59]
describe, TikTok users feel motivated to "domesticate" the algo-
rithm to receive content that reflects their identities, as well as
their preferences. Technological ambivalence requires users to in-
crease their labor, as P9 notes, increasing the time they spend on
TikTok. This perceived ambivalence produces a feeling of ambigu-
ity, which is exacerbated by a lack of tracking for content history
and platform interactions and leaves users with few tools which
can validate their suspicions. Ambiguity is further worsened by a
lack of direct knowledge of platform function with which users can
substantiate and investigate what they are seeing. TikTok, like most
algorithmically-driven social platforms, is purposefully opaque on
a technological level, with the "For You" algorithm itself seen as
a trade secret [23]. Typical of an opaque algorithmic system, this
leaves users with only one tool to understand and potentially parse
out when and if a platform is curating in a racist, microaggression-
filled way: folk theories, or users’ own informal, self-constructed
theories of how the platform might curate content [42, 78].

5.2.1 Technological Ambivalence, Folk Theorization, and Epistemic
Injustice. One of key characteristic of microaggressions is that they
are often treated by perpetrators and outside observers as either
not nonexistent or far too "minor" to matter or address, often being
called "distractions," with the personwho noted themicroaggression
seen as "overreacting" [62, 63]. This is already established as a
baseline experience for BIPOC users, described by Benjamin and
Noble’s concept of "digital denial," the insistence that technology is
both progressive and color-blind, leading users feel conflicted when
they have racist technological experiences [5, 48]. This dynamic is
exacerbated in the TikTok environment, where participants depend
on user folk theories, and further complicated by the fact that users
themselves have no substantial way to validate the technological
effects they are perceiving.

Consider that our participants who felt that TikTok was partially
ignoring their preferences could not express an obvious source or

indication of exclusion. For example, P4 could not identify a differ-
ence in efficacy between different curation strategies’ impact on
their feed. P9 further speculated that the TikTok algorithm would
push certain content regardless of user preferences. The opaque
nature of TikTok’s algorithm obstructs users from validating their
conclusions, therefore it is difficult for individual users to determine
whether or not their preferences are being deflected. In turn, this
complicates efforts to prove said problems exist. Ample room is
left for existing societal bias towards ignoring microaggressions to
combine with this ambivalence and ensure that the potentially real
phenomenon that users are reporting on can be easily ignored and
dismissed. Furthermore, since Internet Aesthetics are co-produced
by users and the algorithm, perceived ambivalence makes it more
difficult for users to adjust their strategies for defining and cu-
rating Internet Aesthetics, particularly that with greater BIPOC
representation.

This environment of technological ambiguity towards the plat-
form acts similarly to an environment of microaggression, inhibit-
ing BIPOC users’ ability to critique the platform that could other-
wise be used to improve the user experience. Participants’ expe-
riences are undermined by the perceived progressive, race-blind
nature of technology [21] and thus their experiences as BIPOC seek-
ing greater representation are invalidated. Even upon encountering
broader recognition of TikTok’s ambiguity, participants struggled
to both validate and describe their experiences with the algorithm.
Essentially, the combination of an opaque algorithmic environment
and a larger societal context that is predisposed to ignoringmicroag-
gressions leads to a persistent environment of epistemic injustice
for BIPOC platform users.

Within this environment, the hermeneutical injustice of deny-
ing direct knowledge and tools to understand and substantiate
one’s own experiences is exacerbated by the testimonial injustice
of repeated communication that the microaggressive injustices are
merely personal overreactions. In this dynamic, we see similari-
ties to the outcomes of microaggressive environments: due to the
opaqueness of the algorithm, many TikTok users abandon the idea
of understanding how the platform operates, as Arne and Moe
predicted [83]. Therefore, they abandon their ability to both prove
and substantively address platform microaggressions. The lack of
knowledge of how the algorithm operates, which constitutes a lack
of hermeneutical sensemaking resources, has the potential to make
the users accept the ambivalence based on their theories of the al-
gorithm’s opaqueness and confusion not being validated. This can
directly damage the potential for using one’s own online behavior,
as informed by one’s folk theories, as a way to resist microaggres-
sions and broader racist structures in society and enable healthy
identity-making and the creation of legitimate sources of BIPOC
joy. It also constitutes an area where we as researchers, designers,
and developers, may be be missing or ignoring important user-
generated data in the form of user folk theories themselves. In the
vein suggested by Mayworm et al. [42], this data can be seen as
high-value diagnostic data indicating where users are observing
the types of very real and serious problems that a disconnected
development, design, or policy team may struggle to otherwise see
and understand. Future work in this area should seriously consider
examining environments that feature the kind of technological
ambivalence we have described here as environments that may,
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in fact, best be seen and addressed through the lens of microag-
gressions exacerbated by epistemic injustice. This could enable us
to harness user folk theories to address technological ambiguity
as crucial pointers towards what needs to be addressed in future
updates, and what types of harmful phenomena our existing efforts
may be missing due to larger societal biases around race. Efforts to
use this microaggression-based lens as a tool should be deliberate
and explicit, with the direct involvement of users who experience
these microaggressions, so as not to further exacerbate testimonial
injustice and the broad societal predisposition towards microinvali-
dations.

5.2.2 Addressing Technological Ambivalence and Microaggressions
through a Racial Microintervention Model. While our findings paint
a somewhat dire and concerning picture of our online platform land-
scape, examining these issues as microaggressions also affords us
the opportunity to learn from and integrate techniques for fighting
microaggressions into our design, development, and policy-making
processes. Here, we draw from Sue et al.’s model of Microinter-
ventions, "everyday words or deeds, whether intentional or unin-
tentional, that communicates to targets of microaggressions: (a)
validation of their experiential reality, (b) value as a person, (c)
affirmation of their racial or group identity, (d) support and encour-
agement, and (e) reassurance that they are not alone," to identify
strategies that may address technological ambivalence [62]. In par-
ticular, we identify Sue et al.’s Making the Invisible, Visible and
Seeking External Reinforcement or Support strategies as strategies
with that can be translated into a technological ambivalence context
[62].

Sue et al. describe “Making the Invisible, Visible” as exposing the
unconsciously prejudiced aspects of microaggressions by rendering
them visible and indisputable, with the goal of eliminating the am-
biguity so that decisive action may be taken against prejudice [62].
The first step towards our version of this principle is encapsulated
in our earlier call for future work on BIPOC users’ experiences
with algorithmic social media that uses our paired microagression +
epistemic injustice lens, which will help researchers act to validate
and more robustly and respectfully catalogue the BIPOC user expe-
rience with algorithms. Even without this additional work, there
are immediate design and policy steps we can take to improve the
situation.

We suggest designing and integrating tools that directly instan-
tiate “Making the Invisible, Visible” by allowing users to observe
and record their interactions with social media algorithms so that
they can directly see the impact of their strategies and how the
algorithm does or does not react to their preferences. This also aids
not just in individual folk theorization, but also the use of these
folk theories to detect, directly substantiate, and push back against
platform-mediated microaggressions. For example, designers could
develop a tool that focuses on tracking platform interactions and
the algorithm’s response in order to provide an opportunity for
user reflection, validation, and potentially holding the platform ac-
countable. Such a tool could even use the now well-known format
of other reflective tools such as Spotify Wrapped by summarizing
how users have interacted with the platform (e.g., how much a
user likes, scrolls past, follows, etc.) and the resulting content (e.g.,
content users see as a result of their interactions). In particular,

the tool could display a post, describe what category of content
it is (Aesthetics, political commentary, humor, etc.) and how the
user arrived at the post (were the majority of previous posts liked,
scrolled past, etc.) in order to help users understand what they’ve
actually experienced. However, if such a tool were to be created,
it is imperative that data collection is completely localized to the
user’s device so as not to infringe on their right to privacy and
mitigate concerns of a third party data collection on their platform
behavior that are associated with Spotify Wrapped[3].

It is also crucial to provide new ways to instantiate Sue et al.’s
"Seeking External Reinforcement or Support" principle [62] by pro-
viding systems and spaces where users can discuss their experiences
with algorithmic social media, as well as their strategies for inves-
tigating, substantiating, and dealing with the microaggressions
that platforms may or may not be allowing or creating. Creating
dedicated online spaces would help BIPOC users receive more val-
idation about their experiences. Notably, folk theories are one of
many representations of how the TikTok algorithm operates. HCI
researchers and designers are still developing new techniques to
assess the algorithm because of the algorithm’s lack of transparency
and continual growing research on the algorithm’s personalization
[37]. Our participants theorized that their feeds were built by their
own interaction with the platform, a common theory. However, we
observed that participants also believe that their feeds were based
on their followers and friends offline due to shared experiences and
interests. The folk theories of individualized personalization and
community driven personalization both contend with one another
and we believe that designers should account for this complex-
ity. These spaces would also serve as starting points for designers
and developers who wish to truly understand and address these
issues by directly connecting with and honoring the experiences of
those most heavily impacted by microaggressive platform behav-
iors. Moreover, there is substantial potential in building systems
that directly encourage feedback around algorithmic ambiguity,
perhaps in the form of user folk theories paired with novel platform
procedures for recognizing and actively investigating microaggres-
sive problems based on this ambiguity data. Consider the utility
of a system where BIPOC users can directly report and tag poten-
tially microaggressive curation incidents and express their current
folk theories alongside this reporting, and where some threshold
number of shared reports from BIPOC users automatically trig-
gers an internal (preferably public) process of critical algorithmic
auditing of current platform design. This would provide both a
detection system and a pre-packaged set of high-value observations
to aid in locating and addressing the technical side of this harmful
sociotechnical dynamic.

6 Conclusion and Future Work
In this paper, we contribute a perspective on Internet Aesthetics
for HCI and examined how racial identity plays into BIPOC in-
teractions with Internet Aesthetics on TikTok. We observe how
BIPOC perceive Internet Aesthetics as mediums that promote joy
and identity development but can also be alienate users through a
lack of racial representation and prompt additional labor to search
for representation. BIPOC have several strategies for navigating
Internet Aesthetics on TikTok, including applying folk theories
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to curate their feeds for their Aesthetics and for racial representa-
tion and adapting aspects of Internet Aesthetics they enjoy to their
lifestyles. We apply the algorithmic crystal framework [40] to elab-
orate on the identity-making process as reflection and refraction
of identity using Internet Aesthetics as a mode and TikTok, which
can result in meaning making and joy for BIPOC users. However,
identity may also be communicated through Internet Aesthetics on
TikTok in a diffractive way that taps into a BIPOC user’s Aesthetic
preferences while negating their preferences for racial representa-
tion, resulting in what Karizat et al. [34] describe as algorithmic
representational harm. Furthermore, TikTok’s algorithm can leave
BIPOC users lacking validation on their experiences with racial
representation in Internet Aesthetics and other forms of content
on TikTok. We propose a microaggression model for understand-
ing the epistemic injustice stemming from the uncertainty that
BIPOC users feel from the TikTok algorithm and apply theory on
microaggressions as principles to address this injustice. We also
suggest designing a tool that will allow users to validate their own
experiences and potentially aid researchers and designers in identi-
fying design opportunities concerning microaggressive platforms.
Internet Aesthetics and other Internet trends should continue to be
studied and taken seriously as distinct indicators of societal devel-
opment and design opportunities for creating a more just digital
experience.

In future work, we hope to expand upon the impact Internet
Aesthetics have on consumerism, especially with the emergence of
features like TikTok Shop and co-optation of Internet Aesthetics by
brands. The context and findings of this study highlight tensions
that have already been identified by previous literature between
identity, self-expression, and capitalism and commodification [59].
More specifically Wolf et al. [79] describe the inherent tensions in
rectifying unjust technological systems under capitalist incentives
and structures in the tech sector. While diving deeper into this
dynamic fell beyond the scope of this study, we believe there are
fruitful directions for future research in this intersection of identity
development, Internet Aesthetics, and commodification of identity.
In addition, we believe that future work that applies a specific lens
of intersectionality, explicitly evaluating both racial and gendered
elements (as well as their intersections and that of other social
identities found to be relevant) of identity-making with Internet
Aesthetics would be greatly beneficial. Ultimately, we look to the
evidence of racist, status quo structures embedded in social media
design and Internet Aesthetic narratives as an urgent call to action
and we look to BIPOC identity-making and cultural engagement as
a means of resistance and hope.

References
[1] Robbert-Jan Adriaansen. 2022. Dark Academia: Curating Affective History in

a COVID-Era Internet Aesthetic. International Public History 5, 2 (Dec 2022),
105–114. https://doi.org/10.1515/iph-2022-2047

[2] Leah Hope Ajmani, Jasmine C. Foriest, Jordan Taylor, Kyle Pittman, Sarah Gilbert,
and Michael Ann DeVito. 2024. Whose Knowledge is Valued? Epistemic Injustice
in CSCW Applications. Proceedings of the ACM on Human-Computer Interaction
8, CSCW2 (Nov. 2024), 1–28. https://doi.org/10.1145/3687062

[3] Saba Amid. 2025. Your spotify wrapped year in review – data privacy edition.
Loyola of Los Angeles Entertainment Law Review 45, 3 (April 2025), 143. https:
//digitalcommons.lmu.edu/elr/vol45/iss3/1

[4] Nazanin Andalibi and Patricia Garcia. 2021. Sensemaking and Coping After
Pregnancy Loss: The Seeking and Disruption of Emotional Validation Online.
Proc. ACM Hum.-Comput. Interact. 5, CSCW1, Article 127 (April 2021), 32 pages.

https://doi.org/10.1145/3449201
[5] Ruha Benjamin. 2019. Race after technology: abolitionist tools for the new Jim code.

Cambridge: Polity, NA.
[6] Andy Bennett. 2013. Youth Culture, Leisure and Lifestyle: From subcultures to

post-subcultures. Routledge, NA. 571–583 pages.
[7] Mohd Aslam Bhat. 2016. From the chicago school to Post-sub cultural carriage:

A review and analysis of contemporary trends in youth culture research. Journal
of Social Sciences 12, 1 (2016), 78–87.

[8] Shane Blackman. 2005. Youth subcultural theory: A critical engagement with
the concept, its origins and politics, from the Chicago school to postmodernism.
Journal of youth studies 8, 1 (2005), 1–20.

[9] Glenn A Bowen. 2006. Grounded theory and sensitizing concepts. International
journal of qualitative methods 5, 3 (2006), 12–23.

[10] Leah Brand. 2021. Crafting cottagecore: Digital pastoralism and the production
of an escapist fantasy. The coalition of master’s scholars on material culture NA,
NA (2021), NA. https://cmsmc.org/publications/crafting-cottagecore

[11] Kat Brewster, Aloe DeGuia, Samuel Mayworm, F. Ria Khan, Mel Monier, Denny L
Starks, and Oliver L. Haimson. 2025. “That Moment of Curiosity”: Augmented
Reality Face Filters for Transgender Identity Exploration, Gender Affirmation,
and Radical Possibility. In Proceedings of the 2025 CHI Conference on Human
Factors in Computing Systems. ACM, Yokohama Japan, 1–15. https://doi.org/10.
1145/3706598.3713991

[12] André Brock. 2016. Critical technocultural discourse analysis. New Media &
Society 20, 3 (Nov 2016), 1012–1030. https://doi.org/10.1177/1461444816677532

[13] Joy Buolamwini. 2024. Unmasking AI: My mission to protect what is human in a
world of machines. Random House, NA.

[14] Peter J. Burke. 2009. Identity theory. Oxford University Press, New York.
[15] Kathy Charmaz. 2006. Constructing Grounded Theory: A Practical Guide Through

Qualitative Analysis. SAGE, Thousand Oaks, CA, USA.
[16] Kathy Charmaz and Linda Liska Belgrave. 2012. Qualitative Interviewing and

Grounded Theory Analysis. In The SAGE Handbook of Interview Research: The
Complexity of the Craft. SAGE Publications, Inc., Thousand Oaks, CA, USA,
347–366. https://doi.org/10.4135/9781452218403.n25

[17] ONI CHAYTOR. 2022. Tiktok and Cultural Appropriation: The Clean
Girl Aesthetic and its roots in Black and Brown Communities. Tik-
tok and Cultural Appropriation: The Clean Girl Aesthetic and its roots
in Black and Brown Communities - The Blackprint NA, NA (Dec 2022),
NA. https://www.theblackprintau.com/article/2022/12/tiktok-and-cultural-
appropriation-the-clean-girl-aesthetic-and-its-roots-in-black-and-brown-
communities

[18] Tom Cole and Marco Gillies. 2022. More than a bit of coding: (un-)Grounded
(non-)Theory in HCI. In Extended Abstracts of the 2022 CHI Conference on Human
Factors in Computing Systems (New Orleans, LA, USA) (CHI EA ’22). Association
for Computing Machinery, New York, NY, USA, Article 11, 11 pages. https:
//doi.org/10.1145/3491101.3516392

[19] Kyndall Cunningham. 2024. The bland allure of Hailey Bieber. Vox NA, NA
(jan 2024), NA. https://www.vox.com/culture/24055466/hailey-bieber-baldwin-
clean-girl-rhode-explained

[20] Jiarun Dai, Naila Hajiyeva, Sehba Wani, and Kayla Booth. 2025. Taming TikTok:
how BIPOC individuals perceive and interact with algorithmically generated
content. Information Research an international electronic journal 30, iConf (March
2025), 1084–1094. https://doi.org/10.47989/ir30iConf47089

[21] Jessie Daniels. 2015. “My Brain Database Doesn’t See Skin Color” Color-Blind
Racism in the Technology Industry and in Theorizing the Web. American Behav-
ioral Scientist 59, 11 (2015), 1377–1393.

[22] Daniel Delmonaco, Samuel Mayworm, Hibby Thach, Josh Guberman, Aurelia
Augusta, and Oliver L. Haimson. 2024. “What are you doing, TikTok?”: How
Marginalized Social Media Users Perceive, Theorize, and “Prove” Shadowbanning.
Proceedings of the ACM on Human-Computer Interaction 8, CSCW1 (April 2024),
1–39. https://doi.org/10.1145/3637431

[23] Michael Ann DeVito. 2021. Adaptive Folk Theorization as a Path to Algorithmic
Literacy on Changing Platforms. Proc. ACM Hum.-Comput. Interact. 5, CSCW2,
Article 339 (Oct. 2021), 38 pages. https://doi.org/10.1145/3476080

[24] Michael Ann DeVito. 2022. How Transfeminine TikTok Creators Navigate the
Algorithmic Trap of Visibility Via Folk Theorization. Proc. ACM Hum.-Comput.
Interact. 6, CSCW2, Article 380 (Nov. 2022), 31 pages. https://doi.org/10.1145/
3555105

[25] Michael Ann Devito, Darren Gergle, and Jeremy Birnholtz. 2017. “Algorithms
ruin everything”. https://dl.acm.org/doi/10.1145/3025453.3025659

[26] Nick Douglas. 2014. It’s supposed to look like shit: The Internet ugly aesthetic.
Journal of visual culture 13, 3 (2014), 314–339.

[27] Motaharre Eslami, Karrie Karahalios, Christian Sandvig, Kristen Vaccaro, Aimee
Rickman, Kevin Hamilton, and Alex Kirlik. 2016. First I "like" it, then I hide it:
Folk Theories of Social Feeds. https://dl.acm.org/doi/10.1145/2858036.2858494

[28] Miranda Fricker. 2007. Epistemic injustice: Power and the ethics of knowing. Oxford
University Press, NA.

[29] Ava Gilchrist. 2023. Is Life In Plastic Actually Fantastic? Why The Barbiecore
Aesthetic Has Become The Trend Du Jour. https://www.elle.com.au/fashion/

https://doi.org/10.1515/iph-2022-2047
https://doi.org/10.1145/3687062
https://digitalcommons.lmu.edu/elr/vol45/iss3/1
https://digitalcommons.lmu.edu/elr/vol45/iss3/1
https://doi.org/10.1145/3449201
https://cmsmc.org/publications/crafting-cottagecore
https://doi.org/10.1145/3706598.3713991
https://doi.org/10.1145/3706598.3713991
https://doi.org/10.1177/1461444816677532
https://doi.org/10.4135/9781452218403.n25
https://www.theblackprintau.com/article/2022/12/tiktok-and-cultural-appropriation-the-clean-girl-aesthetic-and-its-roots-in-black-and-brown-communities
https://www.theblackprintau.com/article/2022/12/tiktok-and-cultural-appropriation-the-clean-girl-aesthetic-and-its-roots-in-black-and-brown-communities
https://www.theblackprintau.com/article/2022/12/tiktok-and-cultural-appropriation-the-clean-girl-aesthetic-and-its-roots-in-black-and-brown-communities
https://doi.org/10.1145/3491101.3516392
https://doi.org/10.1145/3491101.3516392
https://www.vox.com/culture/24055466/hailey-bieber-baldwin-clean-girl-rhode-explained
https://www.vox.com/culture/24055466/hailey-bieber-baldwin-clean-girl-rhode-explained
https://doi.org/10.47989/ir30iConf47089
https://doi.org/10.1145/3637431
https://doi.org/10.1145/3476080
https://doi.org/10.1145/3555105
https://doi.org/10.1145/3555105
https://dl.acm.org/doi/10.1145/3025453.3025659
https://dl.acm.org/doi/10.1145/2858036.2858494
https://www.elle.com.au/fashion/fashion-news/barbiecore-27286/
https://www.elle.com.au/fashion/fashion-news/barbiecore-27286/


CHI ’26, April 13–17, 2026, Barcelona, Spain Chen et al.

fashion-news/barbiecore-27286/
[30] Guilherme Giolo and Michaël Berghman. 2023. The aesthetics of the self: The

meaning-making of Internet aesthetics. First Monday 28, 3 (Mar. 2023), NA.
https://doi.org/10.5210/fm.v28i3.12723

[31] Barney G. Glaser and Anselm L. Strauss. 2017. The discovery of grounded theory:
strategies for qualitative research. London: Routledge, NA.

[32] The UCSD Guardian. 2021. The 2014 Tumbler Era: The Original Blueprint. https:
//ucsdguardian.org/2021/11/21/the-2014-tumblr-era-the-original-blueprint/

[33] Jasmine Hur. 2025. Gender in the Machine: The Mediation of Gender Essentialism
into Online Aesthetic Narratives. https://repository.lib.fsu.edu/islandora/object/
fsu%3A1023383/

[34] Nadia Karizat, Dan Delmonaco, Motahhare Eslami, and Nazanin Andalibi. 2021.
Algorithmic Folk Theories and Identity: How TikTok Users Co-Produce Knowl-
edge of Identity and Engage in Algorithmic Resistance. Proc. ACM Hum.-Comput.
Interact. 5, CSCW2, Article 305 (Oct. 2021), 44 pages. https://doi.org/10.1145/
3476046

[35] Melanie Kennedy. 2020. ‘If the rise of the TikTok dance and e-girl aesthetic has
taught us anything, it’s that teenage girls rule the internet right now’: TikTok
celebrity, girls and the Coronavirus crisis. European Journal of Cultural Studies
23, 6 (Jul 2020), 1069–1076. https://doi.org/10.1177/1367549420945341

[36] F. Ria Khan, Kat Brewster, Aloe DeGuia, Denny L. Starks, Malaya Manacop,
Samuel Mayworm, Tawanna R. Dillahunt, and Oliver L. Haimson. 2025. Cata-
loging Augmented, Ambivalent Transgender Futures: Designing Inclusive AR
Technologies for Trans Communities Through Speculative, Participatory Zine-
Making. In Proceedings of the 2025 CHI Conference on Human Factors in Computing
Systems. ACM, Yokohama Japan, 1–18. https://doi.org/10.1145/3706598.3713704

[37] Daniel Klug, Yiluo Qin, Morgan Evans, and Geoff Kaufman. 2021. Trick and Please.
A Mixed-Method Study On User Assumptions About the TikTok Algorithm. In
Proceedings of the 13th ACM Web Science Conference 2021 (Virtual Event, United
Kingdom) (WebSci ’21). Association for Computing Machinery, New York, NY,
USA, 84–92. https://doi.org/10.1145/3447535.3462512

[38] Daniel Klug, Ella Steen, and Kathryn Yurechko. 2023. How Algorithm Aware-
ness Impacts Algospeak Use on TikTok. In Companion Proceedings of the ACM
Web Conference 2023 (Austin, TX, USA) (WWW ’23 Companion). Association for
Computing Machinery, New York, NY, USA, 234–237. https://doi.org/10.1145/
3543873.3587355

[39] Alican Koc. 2025. “Is The Scene Still Alive?”: Post-Hipster Affect, Memetic
Aesthetics, and the Crisis of Subcultural Authenticity. Cultural Critique 126, 1
(2025), 129–159. https://muse.jhu.edu/pub/23/article/951012

[40] Angela Y. Lee, Hannah Mieczkowski, Nicole B. Ellison, and Jeffrey T. Hancock.
2022. The Algorithmic Crystal: Conceptualizing the Self through Algorithmic
Personalization on TikTok. Proc. ACM Hum.-Comput. Interact. 6, CSCW2, Article
543 (nov 2022), 22 pages. https://doi.org/10.1145/3555601

[41] Yao Lyu, Jie Cai, Bryan Dosono, Davis Yadav, and John M. Carroll. 2024. "I
Upload... All Types of Different Things to Say the World of Blindness Is More
Than What They Think It Is": A Study of Blind TikTokers’ Identity Work from a
Flourishing Perspective. Proc. ACM Hum.-Comput. Interact. 8, CSCW2, Article
474 (Nov. 2024), 24 pages. https://doi.org/10.1145/3687013

[42] Samuel Mayworm, Michael Ann DeVito, Daniel Delmonaco, Hibby Thach, and
Oliver L. Haimson. 2024. Content Moderation Folk Theories and Perceptions of
Platform Spirit among Marginalized Social Media Users. https://deepblue.lib.
umich.edu/handle/2027.42/193110

[43] Allison McCracken. 2017. Tumblr youth subcultures and media engagement.
Cinema Journal 57, 1 (2017), 151–161.

[44] Nickolas Menescal. 2024. Tumblr’s Early 2010s Sad Girl Aesthetic Self-Harm
Culture. https://lifebonder.com/blog/2024/02/10/tumblrs-early-2010s-sad-girl-
aesthetic-self-harm-culture/

[45] Michael Muller. 2014. Curiosity, creativity, and surprise as analytic tools:
Grounded theory method. In Ways of Knowing in HCI. Springer, NA, 25–48.

[46] Lisa Nakamura. 2008. Digitizing Race: Visual Cultures of the Internet. University
of Minnesota Press, NA. https://www-jstor-org.ezproxy.neu.edu/stable/10.5749/
j.ctttswwb

[47] Mutale Nkonde. 2019. Automated anti-blackness: facial recognition in Brooklyn,
New York. Harvard Journal of African American Public Policy 20 (2019), 30–36.

[48] Safiya Umoja Noble. 2018. Algorithms of oppression: How search engines rein-
force racism. In Algorithms of oppression. New York university press, NA.

[49] Ihudiya Finda Ogbonnaya-Ogburu, Angela D.R. Smith, Alexandra To, and Kentaro
Toyama. 2020. Critical Race Theory for HCI. In Proceedings of the 2020 CHI
Conference on Human Factors in Computing Systems (Honolulu, HI, USA) (CHI
’20). Association for Computing Machinery, New York, NY, USA, 1–16. https:
//doi.org/10.1145/3313831.3376392

[50] Deirdre Cooper Owens. 2019. Black Maternal and Infant Health: Historical
Legacies of Slavery. https://ajph.aphapublications.org/doi/full/10.2105/AJPH.
2019.305243

[51] Pinterest. 2024. Pinterest’s latest campaign turns finding yourself into an adven-
ture. https://newsroom.pinterest.com/news/pinterests-latest-campaign-turns-
finding-yourself-into-an-adventure/

[52] Ariane Resnick. 2022. The Clean Girl Aesthetic Is All Over Social Media—But It’s
Not Exactly Harmless. ByrdieNA (Oct. 2022), NA. https://www.byrdie.com/clean-
girl-aesthetic-critique-6744031

[53] Bjørn Schiermer. 2024. Collective and material embeddedness: a critique of
subcultural studies and a new perspective. Journal of Youth Studies 27, 8 (2024),
1112–1133.

[54] Andi Schwartz. 2020. Soft femme theory: Femme internet aesthetics and the
politics of “softness”. Social Media+ Society 6, 4 (2020), 2056305120978366.

[55] Ruby Scott. 2024. Girlcore: the Right Way to be Female? Examining the Effect of
Choice Feminism on What it Means to be a “Woman” through the Language and
Trends of Tiktok. Plurality 1 (Oct. 2024), NA. https://doi.org/10.2218/plurality.
10080

[56] Alina Selyukh. 2022. Social media is deciding trends at breakneck
pace, and it’s fueling fast fashion. NPR NA, NA (Aug. 2022), NA.
https://www.npr.org/2022/08/07/1116218375/social-media-is-deciding-
trends-at-breakneck-pace-and-its-fueling-fast-fashion

[57] Phoebe Sengers, Kirsten Boehner, Shay David, and Joseph ’Jofish’ Kaye. 2005.
Reflective design. In Proceedings of the 4th Decennial Conference on Critical Com-
puting: Between Sense and Sensibility (Aarhus, Denmark) (CC ’05). Association
for Computing Machinery, New York, NY, USA, 49–58. https://doi.org/10.1145/
1094562.1094569

[58] Sephora. 2024. Clean Girl Makeup. https://www.sephora.com/buy/clean-girl-
makeup

[59] Ellen Simpson, Andrew Hamann, and Bryan Semaan. 2022. How to Tame “Your”
Algorithm: LGBTQ+ Users’ Domestication of TikTok. Proceedings of the ACM
on Human-Computer Interaction 6, GROUP (Jan. 2022), 1–27. https://doi.org/10.
1145/3492841

[60] Allison L. Skinner-Dorkenoo, Apoorva Sarmal, Chloe J. André, and Kasheena G.
Rogbeer. 2021. HowMicroaggressions Reinforce and Perpetuate Systemic Racism
in the United States. Perspectives on Psychological Science 16, 5 (Sep 2021), 903–925.
https://doi.org/10.1177/17456916211002543

[61] Wesley E. Stevens. 2021. Blackfishing on Instagram: Influencing and the Com-
modification of Black Urban Aesthetics. Social Media + Society 7, 3 (july 2021),
20563051211038236. https://doi.org/10.1177/20563051211038236

[62] Derald Wing Sue, Sarah Alsaidi, Michael N Awad, Elizabeth Glaeser, Cassandra Z
Calle, and Narolyn Mendez. 2019. Disarming racial microaggressions: Microin-
tervention strategies for targets, White allies, and bystanders. The American
psychologist 74, 1 (Jan. 2019), 128–142. https://doi.org/10.1037/amp0000296

[63] Derald Wing Sue, Christina M Capodilupo, Gina C Torino, Jennifer M Bucceri,
Aisha M. B Holder, Kevin L Nadal, and Marta Esquilin. 2007. Racial Microag-
gressions in Everyday Life: Implications for Clinical Practice. The American
psychologist 62, 4 (2007), 271–286. https://doi.org/10.1037/0003-066X.62.4.271

[64] Zorsha Taylor Suich. 2022. The Individualisation of Fashion, Part Two: Post-
Recession Internet and Tumblr Aesthetics. https://www.greylockglass.com/the-
individualisation-of-fashion-part-two-post-recession-internet-and-tumblr-
aesthetics/

[65] Robert Thornberg. 2012. Informed Grounded Theory. Scandinavian journal of
educational research 56, 3 (2012), 243–259. https://doi.org/10.1080/00313831.2011.
581686

[66] Alexandra To, Angela D. R. Smith, Dilruba Showkat, Adinawa Adjagbodjou,
and Christina Harrington. 2023. Flourishing in the Everyday: Moving Beyond
Damage-Centered Design in HCI for BIPOC Communities. In Proceedings of
the 2023 ACM Designing Interactive Systems Conference (Pittsburgh, PA, USA)
(DIS ’23). Association for Computing Machinery, New York, NY, USA, 917–933.
https://doi.org/10.1145/3563657.3596057

[67] Alexandra To,Wenxia Sweeney, Jessica Hammer, and Geoff Kaufman. 2020. "They
Just Don’t Get It": Towards Social Technologies for Coping with Interpersonal
Racism. Proceedings of the ACM on Human-Computer Interaction 4, CSCW1 (2020),
1–29.

[68] Contributors to Aesthetics Wiki. 2024. https://aesthetics.fandom.com/wiki/
Aesthetics_Wiki

[69] Contributors to Aesthetics Wiki. 2024. Clean Girl. https://aesthetics.fandom.
com/wiki/Clean_Girl?so=search

[70] Contributors to Aesthetics Wiki. 2024. Coquette. https://aesthetics.fandom.com/
wiki/Coquette?so=search

[71] Contributors to Aesthetics Wiki. 2024. Dark Academia. https://aesthetics.
fandom.com/wiki/Dark_Academia?so=search

[72] Contributors to Aesthetics Wiki. 2024. Downtown Girl. https://aesthetics.
fandom.com/wiki/Downtown_Girl

[73] Contributors to Aesthetics Wiki. 2024. Earthcore. https://aesthetics.fandom.
com/wiki/Earthcore

[74] Contributors to Aesthetics Wiki. 2024. Lolita. https://aesthetics.fandom.com/
wiki/Lolita?so=search

[75] Contributors to Aesthetics Wiki. 2024. Rockstar GF. https://aesthetics.fandom.
com/wiki/Rockstar_GF?so=search

[76] Contributors to Aesthetics Wiki. 2024. Y2K. https://aesthetics.fandom.com/
wiki/Y2K?so=search

https://www.elle.com.au/fashion/fashion-news/barbiecore-27286/
https://doi.org/10.5210/fm.v28i3.12723
https://ucsdguardian.org/2021/11/21/the-2014-tumblr-era-the-original-blueprint/
https://ucsdguardian.org/2021/11/21/the-2014-tumblr-era-the-original-blueprint/
https://repository.lib.fsu.edu/islandora/object/fsu%3A1023383/
https://repository.lib.fsu.edu/islandora/object/fsu%3A1023383/
https://doi.org/10.1145/3476046
https://doi.org/10.1145/3476046
https://doi.org/10.1177/1367549420945341
https://doi.org/10.1145/3706598.3713704
https://doi.org/10.1145/3447535.3462512
https://doi.org/10.1145/3543873.3587355
https://doi.org/10.1145/3543873.3587355
https://muse.jhu.edu/pub/23/article/951012
https://doi.org/10.1145/3555601
https://doi.org/10.1145/3687013
https://deepblue.lib.umich.edu/handle/2027.42/193110
https://deepblue.lib.umich.edu/handle/2027.42/193110
https://lifebonder.com/blog/2024/02/10/tumblrs-early-2010s-sad-girl-aesthetic-self-harm-culture/
https://lifebonder.com/blog/2024/02/10/tumblrs-early-2010s-sad-girl-aesthetic-self-harm-culture/
https://www-jstor-org.ezproxy.neu.edu/stable/10.5749/j.ctttswwb
https://www-jstor-org.ezproxy.neu.edu/stable/10.5749/j.ctttswwb
https://doi.org/10.1145/3313831.3376392
https://doi.org/10.1145/3313831.3376392
https://ajph.aphapublications.org/doi/full/10.2105/AJPH.2019.305243
https://ajph.aphapublications.org/doi/full/10.2105/AJPH.2019.305243
https://newsroom.pinterest.com/news/pinterests-latest-campaign-turns-finding-yourself-into-an-adventure/
https://newsroom.pinterest.com/news/pinterests-latest-campaign-turns-finding-yourself-into-an-adventure/
https://www.byrdie.com/clean-girl-aesthetic-critique-6744031
https://www.byrdie.com/clean-girl-aesthetic-critique-6744031
https://doi.org/10.2218/plurality.10080
https://doi.org/10.2218/plurality.10080
https://www.npr.org/2022/08/07/1116218375/social-media-is-deciding-trends-at-breakneck-pace-and-its-fueling-fast-fashion
https://www.npr.org/2022/08/07/1116218375/social-media-is-deciding-trends-at-breakneck-pace-and-its-fueling-fast-fashion
https://doi.org/10.1145/1094562.1094569
https://doi.org/10.1145/1094562.1094569
https://www.sephora.com/buy/clean-girl-makeup
https://www.sephora.com/buy/clean-girl-makeup
https://doi.org/10.1145/3492841
https://doi.org/10.1145/3492841
https://doi.org/10.1177/17456916211002543
https://doi.org/10.1177/20563051211038236
https://doi.org/10.1037/amp0000296
https://doi.org/10.1037/0003-066X.62.4.271
https://www.greylockglass.com/the-individualisation-of-fashion-part-two-post-recession-internet-and-tumblr-aesthetics/
https://www.greylockglass.com/the-individualisation-of-fashion-part-two-post-recession-internet-and-tumblr-aesthetics/
https://www.greylockglass.com/the-individualisation-of-fashion-part-two-post-recession-internet-and-tumblr-aesthetics/
https://doi.org/10.1080/00313831.2011.581686
https://doi.org/10.1080/00313831.2011.581686
https://doi.org/10.1145/3563657.3596057
https://aesthetics.fandom.com/wiki/Aesthetics_Wiki
https://aesthetics.fandom.com/wiki/Aesthetics_Wiki
https://aesthetics.fandom.com/wiki/Clean_Girl?so=search
https://aesthetics.fandom.com/wiki/Clean_Girl?so=search
https://aesthetics.fandom.com/wiki/Coquette?so=search
https://aesthetics.fandom.com/wiki/Coquette?so=search
https://aesthetics.fandom.com/wiki/Dark_Academia?so=search
https://aesthetics.fandom.com/wiki/Dark_Academia?so=search
https://aesthetics.fandom.com/wiki/Downtown_Girl
https://aesthetics.fandom.com/wiki/Downtown_Girl
https://aesthetics.fandom.com/wiki/Earthcore
https://aesthetics.fandom.com/wiki/Earthcore
https://aesthetics.fandom.com/wiki/Lolita?so=search
https://aesthetics.fandom.com/wiki/Lolita?so=search
https://aesthetics.fandom.com/wiki/Rockstar_GF?so=search
https://aesthetics.fandom.com/wiki/Rockstar_GF?so=search
https://aesthetics.fandom.com/wiki/Y2K?so=search
https://aesthetics.fandom.com/wiki/Y2K?so=search


"I can take what I want and adapt as needed": BIPOC Identity Making and Resistance Through Internet Aesthetics on TikTok CHI ’26, April 13–17, 2026, Barcelona, Spain

[77] Kara L Vander Linden. 2024. Moving Beyond Substantive Grounded Theory:
Mid-range Grounded Theory, Formal Grounded Theory, and Applying Grounded
Theory. Grounded Theory Review 23, 2 (2024), 60–76.

[78] Gianna Williams, Natalie Chen, Michael Ann DeVito, and Alexandra To. 2025.
Why Can’t Black Women Just Be?: Black Femme Content Creators Navigating
Algorithmic Monoliths. In Proceedings of the 2025 CHI Conference on Human
Factors in Computing Systems (CHI ’25). Association for Computing Machinery,
New York, NY, USA, Article 108, 14 pages. https://doi.org/10.1145/3706598.
3713842

[79] Christine T. Wolf, Mariam Asad, and Lynn S. Dombrowski. 2022. Designing
within Capitalism. In Proceedings of the 2022 ACM Designing Interactive Systems
Conference (Virtual Event, Australia) (DIS ’22). Association for Computing Ma-
chinery, New York, NY, USA, 439–453. https://doi.org/10.1145/3532106.3533559

[80] Richmond Y. Wong, Vera Khovanskaya, Sarah E. Fox, Nick Merrill, and Phoebe
Sengers. 2020. Infrastructural Speculations: Tactics for Designing and Interro-
gating Lifeworlds. In Proceedings of the 2020 CHI Conference on Human Factors

in Computing Systems. ACM, Honolulu HI USA, 1–15. https://doi.org/10.1145/
3313831.3376515

[81] Angela Yang. 2024. Influencer responds to lawsuit claiming she copied
another creator’s ‘aesthetic’. NBC News NA, NA (aug 2024), NA.
https://www.nbcnews.com/tech/tiktoker-lawsuit-copyright-claims-alyssa-
sheil-sydney-nicole-gifford-rcna165407

[82] Sezen Günce Yöndem. 2024. Hauntology and the absence aesthetics: an examination
of liminal internet aesthetics. Ph. D. Dissertation. Bilkent University, Graduate
School of Economics and Social Sciences.

[83] Brita Ytre-Arne and Hallvard Moe. 2021. Folk theories of algorithms: Understand-
ing digital irritation. Media, Culture & Society 43, 5 (2021), 807–824.

[84] Paulina Yurman. 2017. Designing for Ambivalence: Mothers, Transitional Objects
and Smartphones. In Proceedings of the 2017 CHI Conference Extended Abstracts
on Human Factors in Computing Systems. ACM, Denver Colorado USA, 344–348.
https://doi.org/10.1145/3027063.3027120

https://doi.org/10.1145/3706598.3713842
https://doi.org/10.1145/3706598.3713842
https://doi.org/10.1145/3532106.3533559
https://doi.org/10.1145/3313831.3376515
https://doi.org/10.1145/3313831.3376515
https://www.nbcnews.com/tech/tiktoker-lawsuit-copyright-claims-alyssa-sheil-sydney-nicole-gifford-rcna165407
https://www.nbcnews.com/tech/tiktoker-lawsuit-copyright-claims-alyssa-sheil-sydney-nicole-gifford-rcna165407
https://doi.org/10.1145/3027063.3027120

	Abstract
	1 Introduction
	2 Related Work
	2.1 Internet Aesthetics and Subcultures
	2.2 Race, Culture, and the Internet
	2.3 Identity-Making and Co-production of Knowledge Online

	3 Methods
	3.1 Participants
	3.2 Interview Procedure
	3.3 Data Analysis
	3.4 Limitations

	4 Findings
	4.1 Capabilities of Internet Aesthetics
	4.2 Curation Strategies for Internet Aesthetics

	5 Discussion
	5.1 Finding Identity-Based Joy Through Resistance
	5.2 Platform-Prompted Technological Ambivalence as Microaggression

	6 Conclusion and Future Work
	References

